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SIFEL 2009  
in figures
> 388 exhibitors from 12 different countries
> 15.132 persons from 22 countries around the world
> 12. 000m² of gross stand area

Add more growers and 
producers to your address 
book at SIFEL 2010

In 2010, the essence of SIFEL will remain unchanged: a highly-respected event with a specific identity, 
proud of its roots and of its friendly atmosphere, promoting the exchange of information, ideas and 
advice and with close ties with its exhibitors and visitors. More than ever, SIFEL is the exhibition for 
multiple crop farming, benefiting from new resources, new logistics, more dynamic communications 
and the unprecedented boon of a new venue and an expanded visitor base. Huge pluses to help you 
get the most out of your participation in the event.

Growers: 
67%

Other  
professions: 

21%

Suppliers: 12%

Activities of visitors Geographical origin of visitors

The Rhone-
Mediterranean 

area: 15%

Other French 
regions: 8%

International: 2%

The South 
West area: 
75%

Cereals: 24%

Crop type of visitors

Tobacco: 12%

Horticulture: 5%

Other: 7 %  

Tropical  
fruit/vegetables: 

2%

Market gardening: 
24 % Fruit: 26%

VINITECH 2010:  
a unique B2B event

Country of origin of visitors* 

Spain: 
36%

Italy: 12%

Eastern 
Europe: 

11%

South 
America: 

7%

Portugal: 6%

North 
America: 4%

Geographical origin of visitors* 

Poitou
Charente:  

16 %

Midi Pyrénées:  
5.5 %

Languedoc  
Roussillon-PACA:

6 %

Loire region: 3 %

Aquitaine: 
61 %

A must-attend event for the vines and wines sector**
> �80% of exhibitors deem the quality of contacts to be good or very good.
> �VINITECH is recognised as a key exhibition for the industry (rated 5.4/7).
> �84% of exhibitors intend to participate in VINITECH 2010.

Satisfied visitors*
> �39.055 persons in 2008, 6.807 international.
> �94% said that they were satisfied with their visit to VINITECH.
> ��83% believe that VINITECH is a must-attend event for meeting new suppliers.
> �84% said that VINITECH is the industry’s leading event.
> �85% plan to contact an exhibitor following their visit to the exhibition.

The most  
comprehensive
As the biggest international industry event, VINITECH gives you an unparalleled 
opportunity to do business. By building up your network of contacts at the exhibition, you 
will be able to win contracts for and put new plans into action. The market’s entire offer 
is showcased here, enabling you to check out the competition, identify your competitors’ 
strengths and weaknesses and tailor your products and services accordingly.

• �3 dedicated exhibition sectors: Grape-growing, Wine production and Packaging & 
Marketing

• A comprehensive offer from all of the world’s equipment manufacturers

The most 
international
In bringing together 50.000 persons from 
68 countries and over 150 international 
equipment manufacturers, VINITECH 
gives you unique access to international 
professionals you would not otherwise 
meet. 

• �A global network of more than 35 
partners represents VINITECH and 
promotes the show worldwide

• �A media plan involving more than 50 
international trade publications

VINITECH SIFEL 2010: bigger and  
more exciting than ever before!
The entire 12.000m2 of Hall 2 at the Bordeaux 
Exhibition Centre will be given over exclusively 
to SIFEL, with an additional area of 10.000m2 
provided for SIFEL in Hall 1 alongside VINITECH. 
That’s almost double the area of  2009!  
VINITECH will occupy a 63.000m2 zone dedicated 
to vines and wines. Some 850 exhibitors will be 
presenting their products and services at the joint 
event.

A hit with exhibitors and visitors 

The friendliest
The show’s relaxed atmosphere is 
conducive to networking and building 
friendly relationships, which your 
customers will value. There’s simply no 
substitute for meeting face to face.

• �Purpose-designed showcases for 
your expertise and innovations

• �A new layout and more services 
to create a friendly atmosphere 
conducive to networking and meeting 
existing and prospective customers

Visitors’ Entrance

Exhibitors’ 
parking

Visitors’ Entrance

Other:
24 %

Other:  
8.5 %

  Innovation   
Showcases

Purpose-designed to highlight  
innovations, these special areas are 

the ideal showcase for  
your new products, techniques  

and procedures, offering a sneak 
preview of all your innovations and 

promoting them directly  
to an international audience!

HALL 3

Benefit from an 
outstanding venue: 
the Bordeaux 
Exhibition Centre
• �84.000m² of covered floor space, divided 

into 3 halls, with heating, air conditioning and 
Wi-Fi connections

• 18.000 free parking spaces

• �Direct access from the city ring road, just  
10 minutes from Bordeaux international airport 
and 25 minutes from the main railway station

Be at the hub of a number 
of major production areas
• �A strategically located exhibition, between the Val de Loire and 

Languedoc-Roussillon regions

• �The one and only exhibition on production techniques of the fruit 
and vegetable industry, SIFEL offers the widest range in terms of 
equipment and bases itself as the premier event of the industry

• �Internationally renowned, SIFEL is an event that boasts a closeness 
with its exhibitors. User-friendly and reactive this event fully meets 
all expectations and stakes of the industry’s actors

• �Access is easy thanks to excellent infrastructures (close road, rail 
and air travel links and close accommodations)

• �A world-renowned city, a historic town with modern flair: 
Bordeaux

Take part in even more 
exchanges
By exhibiting at VINITECH SIFEL 2010, you can also benefit 
from the influx of visitors to the IDEAS FORUM. This forum, 
which hosts a programme of specialist panel sessions, 
colloquiums and technical talks, attracts professionals on 
the lookout for information, solutions and new ideas.

The perfect opportunity for exhibitors to discuss their own 
ideas and experiences and forge direct contacts.

Ideas Forum
Take part in a wealth of discussions, discover consumer 

expectations and identify emerging trends at the Ideas Forum.
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